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The study examines the emergence of a new market for “in-
novative breast cancer therapeutics” beginning with the late
1980s. It shows how actors cope with uncertainties at the time
of market emergence, when it is unclear who relevant com-
petitors are and what the products are, by creating first a mar-
ket of expectations and then a new category. Analytically, the
study focuses on narrative and evaluative dimensions in emer-
gent processes. It uses thousands of press statements, media
reports, scientific reports, as well as financial and industry
analyses in a combination of qualitative and large-scale text
analyses.
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